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OCHOBHbBIE MTOI



POCCUNCKASA

=
AKALIEMUA —~ pv
OBLECTBEHHbIX ~— ad TIABC AP
CBA3EV AKOC PACO

B 2013 rogy nog natpoHaxem Poccurickon akagemmm
obwecteerHbix cBsizer (PAOC) u npu nopaepxke KpynHeMwmx
otpacnesbix opranmnsaumin (AKOC, PACO, IABC/Russiq,

AKMP) 6bin cdopmupoeraH 1 npeacraeneH nepsbii B Poccum
AUMOHANbHLIM PEUTUHT KOMMYHUKALIMOHHbBIX KOMMAHWM,
KOTOPbIMA BNOCNEACTBMM CTAST 3HAYUMbIM €XErofaHbIM CODbITMEM

B PR HpycTtpum.



MeTtoponorus onpegensertcs B paMKAX NYyBAUYHBIX BUCKYCCUM € ydacTuem HabnopatensHoro
COBEeTA, ONepaATOPOB PEUTUHIA U 3AUHTEPECOBAHHBLIX NPEACTABUTENEN PbIHKA

B peittunre HP2K nHterpupytotcs nokasatenm KOMMYHMKALMOHBIX KOMMAHUM MO UTOTOM
NnpeabiayLEero rona no cneayowmm NapamMeTpPam:

0H6bEM NnpodbeCCMOHANbHbIN Meama-
Obu3Heca OnbIT fr>> OKTUBHOCTb
OLUEHMBAETCH BblIpYHKA KIMEHTCKMU U KGﬂ,pOBbIFI _I |'|y6_r||4t.||.|q;| OKTUBHOCTb

KOMMNAHWK 3a rof, noptdens KOMMNAHMI komnanmi 8 CMU



YYACTHUKU PEUTUHTA
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MEOUNAAKTUBHOCTD
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Cymmaphbit MearmaMugekc / HOpM HO KOAMYECTBO YHACTHUKOB

CymmapHbii Meanalupekc



YHACTUE B MPOPECCUOHAIJIbHbLIX MPEMUAX
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®UHAHCOBBIE MOKA3ATENIN YYACTHUKOB PEUTUHTA
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‘ CpenHss BbIpyyYKa HA YHOCTHMKA Bbipyuka Ha coTpymHuKka, ThiC.



HALMOHAIbHbIU PEUTUHT
KOMMYHUKALIMOHHbIX

KOMMNAHUMA 2019

Mno ATOFrAM 2018 TOJA

AIT / AGT

MUXAMINOB U NAPTHEPDI
FLEISHMANHILLARD VANGUARD (KI OPTA)
SPN COMMUNICATIONS

IMARS COMMUNICATIONS

KPOC

TBUTA

SNMG / SOCIAL NETWORKS MARKET GROUP
P.U.M. - UHTEPUYM

KETCHUM

PRO-VISION COMMUNICATIONS

'YPOB U MAPTHEPbI

EVENTUM PREMO

NOABbEXUKU

PBN HILL+KNOWLTON STRATEGIES
nonunor

MAWMEP

ART.LEBEDEV

PR INC.

SKC

AVANGARD GLOBAL COMMUNICATIONS
GRAYLING

APTEDAKT

EX LIBRIS

®POC REGION PR

POINT PASSAT

SOBYTIE COMMUNICATIONS

PR PARTNER

KPACHOE CJIOBO

AG LOYALTY

MOTIVE GROUP

PRIMUM

PROGRESS

WOEWN & PELLEHUS

CTAPAS MNOLWAb

RODNYA CREATIVE PR STUDIO

STEM

PR NEWS

MEXOYHAPOOHbIN NPECC-KJTYB (MMK)
NMPEMUKOM
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ATEHTCTBO KPEATUB MPOEKT
HUKKONO M

BC COMMUNICATIONS

AMC (TK AKUT)

MUAP-ATEHTCTBO MAPUU LLAXOBOM
MINT (BBDO GROUP)

MUNOTAX / KJTYB MAPKETOJIOTOB KUPOBCKOW OBJIACTU
BEBMPAKTUK

ATEHTCTBO NPOABUXXEHUS YHUBEPCUTETOB
INSIDERS

ART & SMART

MPECC-MATMbE

ITREND

ATEHTCTBO 4],

FRESH RUSSIAN COMMUNICATIONS
ARTISAN GROUP PR

GROWTH

BRAND-PR

B&C AGENCY

PR-CONSULTA

IDEA NOVA

HOBOE BPEMS

MAPKETUKA

TELLLER

OPYTMEOUA

A.STUDIO

AMPUOPU

KPEATUBHAS BAHOA MEOBE[b
MPOCTOP: PR & KOHCANTUHT
GLORYSTORY

MEDIAN AGENCY

3ABOA

TRENDFOX

PR-CITY

BOOMERANG GROUP

PROSTO

XOPOLLAS UCTOPUS

IDEFIX COMMUNICATIONS






