HaimoHa/lbHbIN PEMTUHT

KOMMYHUMKAUOMOHHBIX KOMITaHUM

MECTO  HAMMEHOBAHWME KOMMAHMH

1 SPN Ogilvy* 0,85
2 AIT/AGT 0,74
3 Muxainoe u MNaprHepel 062
4 KPOC 0,51
5 FleishmanHillard Vanguard® 0,43
& CoumaneHbie CeTH 037
7 MapreT [pynn 0,33
8 Eventumn Premo 0,28
9 Ketchum Maslov® 0,27
10-11 Newton PR & Communications 0,26
10-11 Pro-Vision 0,26
12 ExLibris 0,24
13 Monumnor* 0,23
14 F.M.M. Porter Novelli* 0,21
15 TWIGA PR 0.19
16 Insiders 0,18
17 PRIMUM* 0,16
18-21 PR Inc. 0,14
18-21 PR Partner 0,14
18-21 MexayHapoaHed npecc-knyd — MINK* 0,14
18-21 Moew&Pewennn 0,14
22 BC Communications 0,12
23 Artisan Group Public Relations 0,10
24 AnpUopu 0,08
15 Art&Smart Public Media Communications Group 0,04
26 @MPOC «Region PR» 0,03
27 NMPOCTOP: PR & Korcanmuir 0,02

WTOTOBOE PERTHHIOBOE 3HAYEHME

* B 4acTH GUHEHCOSLIX NAPEMETPOE MCNOABSOBIHE! OLEHKH, PACCHMTAHHEE ONEPATOPAMY PEATHHIE HA OCHOBAHMM CREOHMX NOXATATEREH ANA PRHKS,

OnepaTop CEORHOTD perTuara — KN «Buzantuas (ByconGroup)

HALMOHANbHBIA PEATHUHT

‘4 Ouzadivepsi: Naeen Kapaynos, Hanewna AHAPHAHOBA.

HP ? I-pl: OHANLHOM PERTHHE HMHHHHLLH%H;;I KOMBAHMA HHTEFPMPYHITCR ﬂH;EhlJ‘E!
: Fa KOMMYHHEBLMGHHSIX KOMMAHN i M0 oOLEMaM BHIHECA WTMHT)
2K KGMMYHH!:A“HGHHH! g “pei‘m:ammuwunauumuux BreHTCTE (Meanrancrsa); & e
KOMNAHWHA 3. PEWTHHMA «pOHecCHOHAALHEIR ONbTs (KT eBH3anTHas);
4_ PefimuHra «KBANMMKALEA NEPCOHANAs (KT sBHIAHTHAR].

| ApT-gMpexTop: Mnen Pyaepmad. PykoBogumens: Maeen Wopox. AsTop wadnosa: Anekceld HoBwakos,



